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CONSUMERS EXPECT TO INCREASE PURCHASES
I will try a 

new food or 
beverage once

79%I seek out new/
unique dining 
experiences

62%

CONSUMERS SEEK 
A UNIQUE DINING 

EXPERIENCE

Source: Opportunities in Emerging Foodservice Segments Report, Foodservice IP (2019)

EMERGING SEGMENTS 
ARE GAINING AWARENESS & GROWING 
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